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ELLO, THAT'S EGGY



NOT AN ORDINARY MEME TOKEN

BY RECEIVING BTC REFLECTIONS (YES,
IT'S TRUE, YOU wiLL RECEIVE
ONE&ONLY $BRTC IF YOU TRADE AND
HOLD SEGGY), HOLDERS ARE
MOTIVATED TO HOLD ONTO THE MEME
TOKEN FOR THE LONG TERM, LEADING
TO A MORE STABLE AND COMMITTED
INVESTOR BRASE (BRCS IT MAKES A LOT
OF SENSE).



THATS ACTUALLY SO GOOD THAT
wE DONT WANT A LOT OF
PEOPLE TO kNOw ABOUT T
(JUST A JOKE - wWE DO)



OFFERING
REFLECTIONS IN
BTC ADDS AN
ADDITIONAL
LAYER OF
VALUE TO THE
SEGGY

ENHANCING THE
ATTRACTIVENESS,
UTILITY, AND VALUE
PROPCOSITION OF THE
SEGGY TOKEN,
POTENTIALLY LEADING
TO GREATER ADOPTION




WHAT IS REFLECTIONS IN BTC 7

TS A MECHANISM WHERE HOLDERS OF A
SEGGY TOKEN RECEIVE A PORTION OF
BITCOIN (RTC) AS REWARDS BRASED ON
THEIR HOLDINGS OF THE TOKEN. THIS
DISTRBUTION OF BTC IS CALCULATED
BASED ON THE VOLUME OF
TRANSACTIONS, WIiTH A PERCENTAGE OF
THE TRANSACTION FEES REING
REDISTRIBUTED TO HOLDERS.

»




OFFERING REFLECTIONS IN
%  $BRTC POTENTIALLY
W ATTRACTING MORE
INVESTORS AND INCREASING

TS PERCEIVED WORTH IN
THE EYES OF THE MARKET.




SO wk ARE REACHING OUT NOT
ONLY MEME TOKENS LOVERS,
wkE WERE TAKING OVER THE

INVESTORS OF wHOLE CRYPTO

SPACE




REFLECTIONS IN BTC AM TO INCENTIVIZE
HOLDING THE TOKEN,
. AND PROVIDE ADDITIONAL
VALUE TO TOKEN HOLDERS BY ALLOWING
THEM TO EARN REWARDS IN A MORE
ESTABLISHED AND WIDELY RECOGNZED
CRYPTOCURRENCY - BITCOIN



LET'S CHECk OUR ROADMAP

STAGE |

e EGGY ARRIVAL

e COMMUNITY
ESTABLISHMENT
e CA DEPLOYMENT
e AUDIT AND SAFU
CHECKk (EGGY
LIKES SAFETY)

e PRESALE
MARKETING
CAMPAIGN

e PINKSALE
FARLAUNCH

STAGE 2

e MEET EGGY ON
PANCAKESWAP
e EGGY LISTING ON
COINMARKETCAP
AND TRENDING THERE
COINGECKO AS WELL
TWITTER EXPLOSION
EGGY WANTS TO BE
TRENDING ON
DEXTOOLS
e AND AVEDEX
e 5000 ORGANIC
FOLLOWERS ON
TWITTER

STAGE 3
» STAKING DAPP

LAUNCH
SUPER-EGGY
PARTNERSHIPS
TWITTER AND
TELEGRAM
INFLUENCERS
PROMOTIONS
EGGY wWANTS TO
EXPAND CHINA
MARKET

EGGY CREATES S
MULTILINGUAL
COMMUNITIES
10000 FOLLOWERS
ON TWITTER

STAGE 4

e EGGY GOES
WIDER

e YOUTUBE
MARKETING
CAMPAIGN

e DISCORD
EXPANSION

e 20000
FOLLOWERS ON
TWITTER

e FIRST Tl EGGY
CEX USTING
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